
When the National Apartment Association asked me  
to join a panel of fellow apartment execs to share marketing 
techniques at its annual Education Conference in San Francisco, 
I knew we would all benefit! Because of the synergy and  
creativity of the panel, I returned from that trip armed with 
useful new strategies. Here are just a few of the tools we shared 
that are ready to implement for great results:

w Canva.com lets you become a graphic artist, making it 
easy to create beautiful marketing materials, ads, flyers, emails 
and more. 

w Google Cardboard is a 
nerdy looking box you slide your 
smartphone into so it becomes 
a virtual reality viewer. Imagine 
providing rental prospects the 
memorable tool of a cardboard 
viewer and a link to a virtual 
reality tour of your apartment 
community! The cardboard view-
ers are only $10-$20 each and 
available on Amazon. There are 
free apps on which to shoot the 
virtual reality tour, such as Splash 
and Camera3D.   

w Selfie marketing is hot! 
Around for just a few years, the 
trend is growing, with over a  
million selfies taken daily! Hold 
Selfie contests in which residents 
take photos of themselves at the 
apartment community and post them on your Facebook page 
with a contest hashtag. The selfie with the most likes wins! It’s a 
great way to market your property’s page!  

w Donna Olson introduced PoochSelfie.com, an attachment 
for smartphones that helps capture great selfies with your pet, 
another potential selfie contest.  

w According to Pattie Woods, almost 70% of apartment 
dwellers are pet owners. Her properties are pet friendly,  
with Pet Food Drives, Pet Pool Parties (at the end of pool  
season), and Pet Adoption Fairs through the local animal  
shelter. ApartmentTherapy.com has a “how to” for a DIY pet 
wash built in a corner of an underutilized community laundry 
room, hot and cold water already in place. 

w Valerie Sargent shared that 74% of all Internet traffic 
in 2017 will be video. With Internet ads expected to grow by 
10% and mobile ads by 45%, Valerie said to be sure we include 
video and mobile in your marketing plan!  

w Having a fully functional and mobile-ready website 
is a necessity. To quickly achieve a low cost, great looking, 
mobile-friendly website, consider a templated site like Wix.com. 
Offering free and enhanced versions, Wix.com has hundreds of 
templates from which to choose. Incorporate numerous “apps” 
to add to its functionality for social marketing, video, and blog-
ging, keys to improving your websites’ search optimization! 

w Donna Olson featured 5StarBaby.com, by which you  
create event announcements, invitations and more, all 
designed as mini-movie posters, great for marketing an event 

at your community.  
w Pattie Woods uses 

BannersandBigPrints.com, 
which sells customized,  
affordable banners that get  
her communities noticed and 
promote fun events at her  
apartments.  

w For larger banners, use 
Color-Banner.com, a site on 
which you can create a custom 
banner ranging in size from 2’ 
by 4’, to 10’ by 50’, all affordable, 
well-made, and quick to ship.  
A banner ordered from Color-
Banner.com has been installed 
on a building we manage for 

over 2 years, and is still vibrant.  
Improving service keeps renters 

in place longer, benefiting owners 
by lowering the number of turns and their turn costs, reducing 
vacancy loss and the time-consuming marketing and vetting 
process that goes with finding a new resident. Here are great 
tools that help keep residents satisfied longer:

w Propertymeld.com is for busy property managers who 
need help coordinating repairs with both maintenance teams 
and vendors. It is a speedy, efficient and seamless way to coor-
dinate the work, the resident and the technician for appoint-
ment times, payment, approval and follow up. It’s so easy it 
seems too good to be true!

w SurveyPlanet.com is a great tool to solicit resident feed-
back. Surveying regularly helps you improve service, and there-
fore, resident tenure, as well as possibly preventing negative 
online ratings through “fixing” the problems before they  
hit the Internet.  
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RC-WebView® from Reliable Controls is a 

powerful enterprise solution that exceeds the 

BACnet Operator Workstation profile (B-OWS), 

allowing operators to command any BACnet 

Internet-connected building configured with 

System Groups from anywhere in the world.
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1001 O’Brien Drive, Menlo Park, CA • 650-321-6169
contactus@electromotion.com • www.electromotion.com

Need a Generator Maintenance Company
That Will Do it YOUR Way?

Electro-Motion provides comprehensive emergency gen-
erator maintenance programs tailored to your exact needs 
as well as superior ongoing support for your operations. 
It’s what we’re known for.

•  Comprehensive Maintenance Programs         
    based on NFPA 110 Standards
•  EGSA-certified Technicians
•  All Genset & ATS Makes and Models
•  Authorized Dealer/Service Center for                                                       
    GE/Zenith Transfer Switches
•  2-Hour Maximum Emergency Response  
    Time

For a no-obligation review of your emergency generator’s 
current program, call us now at 650-321-6169 or email us 
at contactus@electromotion.com

apartment housing. America’s affordability problem is 
growing. The supply of rental apartments can’t meet 
the demand—between 300,000 to 400,000 apartments 
must be built annually to keep pace, but only an aver-
age of 208,000 were built between 2011 and 2015.

“Compounding this challenge is stagnancy in 
incomes. Median rental household income is almost 
unchanged from 35 years ago on an inflation-adjusted 
basis. Finally, costly and cumbersome regulations at 
all levels of government create barriers to the develop-
ment of new rental housing and ultimately drive rents 
above what many families can afford. (See box at right: 
Affordability Study Highlights, How Housing Matters.)

“We commend the MacArthur Foundation for  
reinforcing that Americans want lawmakers to act  
now to address our nation’s housing affordability  
challenges. Lawmakers must recognize that the most 
viable solution requires a strong partnership between 
government and the private sector. The National 
Apartment Association continues to work to enable our 
members to provide apartment homes that meet the 
needs of all Americans.” n

Apartment Boom  (Continued from page 13)

MacArthur Foundation 
commissioned study by 
Hart Research Associates

s 81% of Americans believe that housing afford-
ability is a problem…10% a serious problem.
s 94% of adults believe that stable affordable 
housing is important to be able to secure a  
middle-class lifestyle…68% believe it is harder to 
secure such housing harder than  a generation ago.
s 63% say housing affordability is not getting 
enough attention from presidential candidates.
s Americans across the spectrum are deeply  
pessimistic about economic mobility.
s 31% of Americans spend more than 30% of  
their monthly household income on their rent or 
mortgage payment.

How Housing 
Matters

w SquareUp.com is a way small landlords can accept 
credit card and debit payments. Residents have more  
flexibility in how they pay, and landlords get paid faster.

w Bikes are big, and apartments will benefit from creating 
bike storage and adding BikeFixtation.com, offering repair 
stations with options for tools, parts, and air. Loaner bikes are  
a great option too.

Attracting the best quality renters with the least effort 
requires the latest marketing and retention tools. Armed with 
these easy-to-implement tactics, your marketing efforts are 
sure to succeed!

Excerpted from 45 Hot Trends for Multifamily at the National 
Apartment Association’s 2016 Education Conference in San 
Francisco, presented by Mary Gwyn with Apartment Dynamics, 
Pattie Woods with Fogelman Management Group, Donna Olson 
with Olson Training, and Valerie Sargent with Yvette Poole & 
Associates. Gwyn can be reached at www.AptDynamics.com
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